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The Double Natures of Mass Media: the Condition, patterns and Results of
the Industrialized Mass media s Operation Song JianWu( 26)
This thesis and points out that mass media’'s economic operational pattern is basce on the
intergrowth relationship between news and advertising, the coexistence of the two is
inevitable and is the result of multiple effects of the political, economic and historical reasons
in asociety. It is essential that socialist market system put the industrialized operational
pattern of mass media into practice, but it will result in mass media's ‘ urbanizition’ and
probably bring out negative influence on the balanced development between society and

economy -

Philosophical Issues in Cross-Cultural Research in Communication Comperence
Between Asians and Westerners Akira Miyahara( 33)

This paper has briefly sketched the communication charcteristic traditionally associated
with Japanese as collectivists and argus the importance of consideration of basic philosophical
issuse that the researchers face. Absence of a Japanses culturespecific framework for
theorizing the concept of interpersonal communication competence has limited the accuracy of
descriptions and interpretations of the Japanese communication.

The tools that have been proven valid and reliable on one cultural soil may not be
applied effectively to another culture. More participant-observation type of qualitative
research is necessary to identify culture—specific emics of interpersonal communication
competence before the researchers can initiate etic studies, quantitatively examining the
cross—cultural differences in Asian and Western peoples’ communication practice and

effectiveness.

The Research Report on the Women Image in the TV Advertisement in China
Liu Bohong & Bu Wei( 45)
This study intends to investigate the women image in the TV advertisement in China. It
is based on 1197 samples selected from 4878 TV advertisements which were collected from 10
cities’ TV stations T he result shows that there are discrimination against women in 1/3 TV
advertisements. These Kinds of advertisement represents traditional stereotyps and takes

women as soliciting customers, and virtually, it denies women(@® subjectivity .

Objectivity in Journalism: Paradox in Attitude and MethodShao ZhizeReport Hot
on Hong Kong Newspaper During Transitional Period Chen Changfeng( 64)
Hong Kong is now in the transitional period in which the local newspapers have been
showing more a sense of social responsibility as well as China’s national conscience. There is
a shift of their focus to the Future News and M ainland News. T he coverages about the future
of Hong Kong was experienced three stages. During the transition, the draft of Basic Law

became’'thefocus of the newspapers. After 1980, coverages about China, both in'number and



